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Why and how are we communicating?
• Who is sending and why?
• Who is receiving?
• What are the key messages?
• What platforms?

Enabling tools:
• Project logos – project partners can connect communication
• Branding guidelines and strategies
• High resolution imagery

Making the case experience: 
• Communicate with messages of ‘hope of gain’, not ‘doom and 

gloom’
• Connect with a ‘heart’ message, of a better future
• Align messaging with country priorities for social and economic 

development



Project logos



Basic project info and flyers



Demystifying climate change



Technical and local language tools 



Case studies and policy briefs



Infographics



Newsletters
Sent to a mailing list 
a few times per year, 
electronic and in 
hard copy



eNews and media articles



Hard copies at places and spaces:
• Banners at offices and events
• Printed material – especially NB for 

community level
• Book contributions – e.g. 

Anniversary books

Electronic media:
• Websites – facebook, twitter etc, 

enews articles 
• Whatsapp groups – for local level 

connections and communication, 
distribution of EWS

• Mailing lists – enews, project 
engagements and job opportunities



Electronic distribution:
Facebook, websites, mailing lists, whatsapp, twitter….

example of the Agro-Met 
advisory SMS’s that get 
sent to the database of 
smallscale farmers, and 
Adaptation Network 
mailing list



Thank you


